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c¢rZ fË¡¿¹ÙÛ pwMÉ¡…¢m fË−nÀl j¡e ¢e−cÑnL z fl£r¡bÑ£−cl kb¡pñh ¢e−Sl i¡o¡u Ešl ¢c−a q−hz 

 

1. Answer any ten questions from the following  :     2x10=20 

   e£−Ql fËnÀ…¢m −b−L −k −L¡−e¡ cn¢V fË−nÀl Ešl c¡J : 

(a) What do you mean by Human Resource Management ? 

   j¡ehpÇfc hÉhÙÛ¡fe¡ hm−a L£ −h¡−T¡ ? 

(b) What is work force Diversity ? 

   LjÑ£pwMÉ¡l °h¢QœÉ L£ ? 

(c) What do you mean by downsizing of employees ? 

   LjÑ£pwMÉ¡l r¥â¡uZ hm−a L£ −h¡−T¡ ? 

(d) What do you mean by Training ? 

   fË¢nrZ hm−a L£ −h¡−T¡ ? 

(e) What do you mean by Recruitment ? 

   LjÑ£pwNËq hm−a L£ −h¡−T¡ ? 

(f) What do you mean by Job Specification ? 

   L¡−Sl ¢e¢cÑøLlZ hm−a L£ −h¡−T¡ ? 

(g) What is Marketing Environment ? 

   ¢hfZe f¢l−hn L¡−L h−m ? 

(h) What is Marketing Mix ? 

   ¢hfZe ¢jnËZ L¡−L h−m ? 

(i) What is Branding ? 

   hÉË¡¢äw L¡−L h−m ? 

(j) What is Marketing Research ? 

   ¢hfZe N−hoZ¡ L¡−L h−m ? 

(k) What is Online Marketing ? 

   Aem¡Ce ¢hfZe ¢L ? 

(l) What is Labeling of Product ? 

   f−ZÉl −m−h¢mw L¡−L h−m ? 
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(m) What do you mean by Consumer Behaviour ? 

    −œ²a¡l BQlZ hm−a ¢L −h¡−T¡ ? 

(n) What is Product life-cycle ? 

    f−ZÉl S£heQœ² L£ ? 

(o) What is Market Segmentation ? 

    h¡S¡l ¢hi¡Se L¡−L h−m ? 

2. Answer any four questions :        5x4=20 

  −k −L¡−e¡ Q¡l¢V fË−nÀl Ešl c¡J : 

(a) Distinguish between Training and Development . 

   fË¢nre J Eæu−el j−dÉ f¡bÑLÉ L−l¡ z 

(b) Discuss the importance of Performance Appraisal . 

   L¡kÑpÇf¡ce fkÑ¡−m¡Qe¡l …l¦aÆ B−m¡Qe¡ L−l¡ z 

(c) Discuss the objectives of Job Analysis . 

   LjÑ ¢h−nÔo−el E−ŸnÉ…¢m B−m¡Qe¡ Ll z 

(d) Discuss the importance of Consumer Behaviour . 

   −i¡š²¡l BQl−el …l¦aÆ B−m¡Qe¡ Ll z 

(e) Why is Branding necessary ? 

   −Le hËÉ¡¢äw-Hl fË−u¡Se qu ? 

(f) State the purposes of Marketing Research . 

   ¢hfZe N−hoZ¡l E−ŸnÉ…¢m ¢hhªa L−l¡ z 

3. Answer any two questions :        10x2=20 

  −k −L¡−e¡ c¤¢V fË−nÀl Ešl c¡J : 

(a) Discuss the functions of Human Resource Management. 

   j¡ehpÇfc hÉhÙÛ¡fe¡l L¡kÑÉ¡hm£ B−m¡Qe¡ Ll z 

(b) Discuss the growing relevance of marketing in India . 

   i¡l−a ¢hfZ−el œ²jhdÑj¡e fËp¢‰La¡ B−m¡Qe¡ Ll z 

(c) Narrate the factors to be considered in choosing the base of Market Segmentation . 

   h¡S¡l ¢hi¡S−el ¢i¢š ¢ehÑ¡Q−e ¢h−hQÉ ¢houpj§q ¢hhªa L−l¡ z 

(d) Discuss the advantages and disadvantages of job description . 

   L¡−Sl ¢hhl−el p¤¤¢hd¡ J Ap¤¤¢hd¡…¢m B−m¡Qe¡ L−l¡ z 

 

= :: = 




